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Editorial 

 

Dear Readers - 

We are extremely pleased to offer you the first 

edition of a scientific journal called Cultural 

Management: Science and Education (CMSE), 

created on the initiative of research staff and 

teaching faculty at the University of Dąbrowa 

Górnicza, Poland. Our journal, which is pub-

lished by Logos Verlag Berlin – Academic Books 

for Sciences and Humanities (Germany), is a 

peer-reviewed professional journal dedicated 

to the advancement of best practices and the 

latest thinking in cultural management, in-

cluding the results of basic and applied scien-

tific research by international authors in the 

English language. 

While developing the foundations for the 

journal, we have tried to ensure that it takes 

the form of a platform for sharing knowledge 

and experience, for passing on information, 

and, above all, that it is an invitation to under-

take joint scientific initiatives and research 

assignments. We will therefore publish results 

of the latest research, case studies, reviews of 

existing theories, book reviews, and articles 

referring to important research areas in the 

sector of culture that require detailed consid-

eration. 

We hope that you will find the articles in the 

journal an interesting read, that they inspire 

new research, and that the results will find use 

in practise. We wish you a good read, and also 

encourage you to participate in the preparation 

of subsequent issues of Cultural Management: 

Science and Education. 

 

 

 

 

Łukasz Wróblewski 

Editor in Chief 
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5. Abstract (up to 6 lines) 
 
6. Key words (up to 5) 
 
7. Introduction 
 
8. Sections and subsections 
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Milena Dragićević Šešić University of Arts, Belgrade Serbia
Victoria Durrer Queen’s University Belfast United Kingdom
Ana Gaio University of London United Kingdom
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