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ABSTRACT
The article concerns issues of collaboration between museums and schools. The discussion is compliant
with the belief that teachers play a particularly important role in the process of turning learners into
critical consumers on the culture market. Teachers’ collaboration with museum educators is of substan-
tial significance. The authors refer to the studies conducted within the framework of the programmes
Zmierz sie z kulturq (Face the Culture) and Bardzo Mtoda Kultura 2016-2018 (Very Young Culture 2016-
2018).
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