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ABSTRACT
The creation and emergence of a business sector generates considerable interest in knowing and
understanding which factors have shaped its development. The evolution and consolidation of the arts
and culture sector in the context of an emergent country includes certain characteristics that
differentiate it from other industries and economic contexts. One of the main characteristics relates to
its vulnerability, which is the result of a weak and precarious institutionality. This structural process is
built in diverse ways, giving rise to organisational learning experiences. The present case could be
denominated as an institutional construction case. The following article carefully describes, using an
incrementalistic model of “trial and error” processes, the emergence of the film industry in Colombia,
through an institutional construction perspective of the development and consolidation of one of the
cultural industries in this country.
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